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Business students work hard
as they enter ‘Dragons’ Den’

1 Competition proves a great way for college youngsters to finish off the term

By NICK REID

BUSINESS students at
a Coalville college have
taken part in a
“Dragons’ Den” activity
day, pitching their
ideas in front of
Leicestershire’s
Federation of Small
Businesses.

Students at Stephenson
College, in Thornborough Road,
took part in the event on
Thursday, June 12, where they got
the chance to pitch their final year
ideas and business models to a
panel of experts, with the victor
being given a trophy.

Sam Halton, who is currently
studying Level 3 business at the
college and was victorious on the
day with his idea on a high-tech,
sophisticated sun lounger, said: “It
is great to win this award, I have
worked so hard on my product as
part of my A-levels. It is nice to see
my work has paid off.

“It is something I definitely
want to go into in the future and
winning the competition is a great
way to finish off the term.”
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A STUDY about the
National Forest has
revealed the positive eco-
nomic impact it is having
in South Derbyshire and

received a certificate and were
given the knowledge that they can
rely on the FSB for support should
they need it.

John Hardwick, director of the
Federation of Small Businesses
for Leicestershire, said: “It is great
to be at the college today. These
students have worked so hard on
their projects and it is a great way
to show them that they are not on
their own when going into busi-
ness.

“However big or small some-
one’s business is they would not

that is why we are here to advise
and help those get their business-

es up and running.

“I offer my congratulations to
all these students and wish them

well in the future.”

Kirsteen Lewis, faculty head for
Creative Technologies, said: “This
event was a fantastic opportunity
for our Business Level 3 students
to be involved in such a rewarding
competition, which was kindly
supported by the Federation of
Small Businesses who gave excel-
lent and constructive feedback on

All students who

SPLENDID SONG TO STIR THE

I THINK that the
majority of folk over
fifty years of age are
very familiar with the
song ‘The Story of Lili
Marlene and Three
Wonderful Singers’,
particularly so those
men who fought in the
North African cam-
paign during World
War Two.

The song owes its
splendid lyrics and
origins to a certain
Hans Leip, a German

took part

poet of the Great War.

In 1917, while
attending a course in
Berlin, he became
involved with two
girls simultaneously.

‘Lilli’  was  the
daughter of a green-
grocer who lived at his
lodgings, while
‘Marleen’ was a doc-
tor’s daughter he had
recently met in an art
gallery.

In his poem: ‘Lied
eines jungen wach-

have got there on their own and

postens’
young soldier at night
on sentry duty); he
tells of a sad, wartime
romance. In the final
verse, the young sol-
dier
being killed in battle
only to return in spirit
to meet his girlfriend
‘under the lamplight’.
It was included in an
anthology, published
in 1923, which had
modest success.
Norbert

first heard the poem
in 1938, when he was
a young, ambitious
composer in Berlin. A
tenor gave him a copy
of Leip’s anthology
and Schultz set some
of the poems to music,
including ‘Lilli
Marleen’. His original
tune was a slow waltz,
which the tenor did
not like, so Shultz
gave it a sprightlier
marching beat.

The tenor rejected

(Song of a

sees  himself

Schultze

the students’ business models.”

The
Dirty
Thirty

Heroes of the
Miners’ Strike

In his new book,
Ashby author

DAVID BELL marks
the 25th anniversary
of the 1984-85
Miners’ Strike by
telling the story of
thirty men, miners
from the
Leicestershire
Coalfield, and how
they voted with their
feet to support the
strike
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identified benefits for the
future.

The report, written by
the National Forest
Company, states the wood-
lands is ahead of other
comparable areas and
says there is scope for sub-
stantial economic growth,
which has made the area

attractive for inward
investment.

The area currently
employs 4,500 people,

with the potential for
another 2,000 by 2020.

There were eight mil-
lion visitor days in 2012,
which could become 10
million by 2024.

Sophie Churchill,
National Forest Company
chief executive, said: “This
report is the latest in a
number over the last ten
years to demonstrate the
economic impact of The
National Forest.

“With each report we
see The National Forest
coming of age as an asset
to its populations and the
wider area.

“The next stage is a fur-
ther programme of invest-

Report highlights
positive impact
of National Forest

ment with businesses and
our local authority part-
ners and I look forward to
that taking shape over the
next year.

“Meanwhile, the
National Forest Way long
distance walking trail has
just opened, another
demonstration of how
woodlands can become the
setting for leisure activity,
which in turn stimulates
business.”

Gross Value Added in
the Forest area is expected
to reach £5.6bn by 2030,
up from £3.3bn in 2011.

The report highlights
the role of the visitor econ-
omy and the economic
value of the woodlands
going forward.

The population has also
risen in The National
Forest alongside the
maturing Forest, at a
faster rate than regional
averages and with a fur-
ther increase of 17 per
cent projected in the
report to 2030.

National Forest areas
are now the location of
choice for one in ten peo-
ple relocating to the
Midlands from the rest of
the UK.

Lale Andersen, left, visits Britain in 1959 and Vera Lynn, right, singing in 1939

again, so the composer
offered it to Lale
Andersen, then an
established nightclub
singer in Berlin and
Munich.

“She looked marvel-
lous,” he recalled years
later, “blonde hair, white
sweater, white teeth.”

For her part, Lale
Andersen was not over
impressed with the
song, but she sang it a
few times during her act
and discovered that the
audience rather liked its
marching beat (what
true German or Britain
can ever resist a good
marching song?).

She also sang it on the
radio and then, in 1939,
recorded it as her very
first record.

However, it was not
given much of an airing,
sold only a few copies
and thus was quickly
forgotten (for the time
being).

In 1941, the
Deutsches Afrika Korps
(DAK) was involved in
battles against allied
troops in North Africa.
Radio Belgrade (then
German controlled) was
beaming programmes to
them, mainly a stodgy
mixture of news and
propaganda. The radio’s
officer in charge sent a
plea to enliven the
broadcasts and Lale’s
record was found among
a dusty pile of old vinyl
78s in the cellars of
Radio Vienna. The offi-
cer heard it, liked its

bugle call introduction
and so used it as the
broadcast’s daily closing
down record.

It was first played on
August 18, 1941. It
caused an immediate
sensation and within a
week they were receiv-
ing thousands of letters
demanding to hear it
again and again. It
quickly became the sig-
nature tune of Rommel’s
DAK and was played on
average over thirty
times a day for the next
three years.

Its phenomenal suc-
cess was only beginning.
Within a year it was just
as popular with the
British and
Commonwealth soldiers
in Montgomery’s Eighth

Army. Lale Andersen
had become an interna-
tional star, despite the
fact that most of her lis-
tening audience never
even knew her name.

Later, other stars like
Marlene Dietrich and
Anne Shelton recorded
an English version and
it was translated into
numerous other lan-
guages, but none of
them quite matched
Lale’s original record-
ing.

She was soon in great
demand and appeared
all over Germany to sing
her famous song and
others to crowds of her
adoring soldiers. She
also made a number of
films, but then the
Gestapo entered the



